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Methodology
“XBIZ market research
reports deliver
invaluable and 
unique insight into
the trends,
inner-workings and
psychology of the 
adult entertainment
business.”

— Alec Helmy
President and Publisher, XBIZ

In July 2008 XBIZ Research conducted the XBIZ Adult Industry Survey ‘08. This
research study was targeted to organizations in the adult entertainment
industry. The web survey was active for two weeks, during which time email
invitations were sent with a link to the survey. Although the survey invitations
were targeted, qualifying questions were also used to ensure that only those
respondents indicating that they were active professionally in the adult
entertainment industry were allowed to complete the survey.

Following the completion of the survey, the results were analyzed in several
different ways. Initially, invalid responses were located and removed using
specific market research tools. The identification of invalid responses included
the use of time stamps, consistency and contradiction analysis and several other
analysis heuristics.

The XBIZ Adult Industry Survey ‘08 was a
confidential survey and at no time was any
personally identifiable information connected
in any way to a survey instance or response.
Since survey participants typically drop out if
they encounter a mandatory question that
they choose not to answer, the few questions
regarding operational details of any kind
were carefully phrased to remain non-
specific and left until the end of the survey so
that drop outs could have the least impact on
the overall survey results.

Survey data was downloaded and considered
exactly as entered by respondents.
Responses determined to be invalid were
eliminated for the purposes of the study. 
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XBIZ Research is the adult entertainment industry’s premiere 
market research organization providing actionable adult business
information and analysis gathered from the adult industry.

Get the Full or Executive edition of the XBIZ Research
adult market study report at: www.xbizresearch.com



The XBIZ Adult Industry Survey ‘08 market research report is available in two
editions — the Executive Edition, which highlights the market study’s most
significant topics and findings, and the Full Edition, which features more than 
200 pages of in-depth adult market analysis and information. Below is a snapshot
of each edition’s table of contents. To preview each edition’s full table of contents,
visit XBIZResearch.com. 

Get the Full or Executive edition of the XBIZ Research
adult market study report at: www.xbizresearch.com
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�� EEXXPPEECCTTEEDD  1122--MMOONNTTHH  RREEVVEENNUUEE  CCHHAANNGGEE  
The findings measure respondents' expected revenue
change over the next 12 months.

�� 1122--MMOONNTTHH  BBUUSSIINNEESSSS  GGRROOWWTTHH
Explores indicated business growth in comparison to previ-
ous year.

�� TTOOPP--RRAATTEEDD  IISSSSUUEESS  OOFF  CCOONNCCEERRNN
Measures aggregate responses regarding issues of  general
business concern, such as general economic slowdown,
decreasing sales, technology changes and piracy, among
others.

�� TTOOPP--RRAATTEEDD  BBUUSSIINNEESSSS  SSTTRRAATTEEGGIIEESS  
Measures aggregate responses regarding business strate-
gies including online/e-commerce initiatives and growing or
diversifying sources of revenue among companies varying in
size.

�� TTEECCHHNNOOLLOOGGYY  CCHHAANNGGEESS
Measures respondents' concerns with technology changes
that include the availability of free content online and copy-
right infringement.

�� OOVVEERR--SSUUPPPPLLYY  OOFF  CCOONNTTEENNTT
The issue of oversupply of content available online is meas-
ured according to respondents' indicated company size and
other filters.

�� AAVVAAIILLAABBIILLIITTYY  OOFF  FFRREEEE  CCOONNTTEENNTT  OONNLLIINNEE
The issue of availability of free content online is measured
according to respondents' indicated company size and other
filters.

�� PPIIRRAACCYY  //  PPAATTEENNTT  //  CCOOPPYYRRIIGGHHTT  IISSSSUUEESS
Respondents' concern with piracy is measured according to
indicated company size and other filters.

�� LLOOCCAATTIIOONN  OOFF  BBUUSSIINNEESSSS  AANNDD  CCUUSSTTOOMMEERRSS
Respondents rate the geographic location of their compa-
nies and customers.

�� CCRROOSSSS--TTAABBUULLAATTIIOONN  BBYY  FFIILLTTEERRSS
Results of the survey are examined using filters, including
years in the adult industry, position in company and size of
organization.

�� MMAARRKKEETT  SSTTUUDDYY::  TTAARRGGEETT,,  SSCCOOPPEE  AANNDD  RREESSPPOONNSSEE
Detailed information about the categorical methodologies
used to conduct the adult market study report.

�� EEXXPPEECCTTEEDD  1122--MMOONNTTHH  RREEVVEENNUUEE  CCHHAANNGGEE
The findings measure respondents’ expected revenue
change over the next 12 months for companies ranging in
size, from small to medium to large and very large.

�� BBUUSSIINNEESSSS  GGRROOWWTTHH  EEXXPPEERRIIEENNCCEE  IINN  22000088
Explores respondents’ characterization of their business
growth in 2008.

�� TTOOPP--RRAATTEEDD  IISSSSUUEESS  OOFF  CCOONNCCEERRNN
Measures aggregate responses regarding issues of 
concern such as general economic slowdown, decreasing
sales, technology changes and piracy, among others. 


